
Proceedings of the 2017 Euro-Asia Conference on Environment and CSR: 
Tourism, Society and Education Session (Part II) 





Proceedings of the 2017 Euro-Asia Conference 
on Environment and CSR: Tourism, Society 
and Education Session (Part II) 

August 26-27, 2017 Hamburg, Germany 

Yanling Zhang (Ed.) 



Bibliografische Informationen der Deutschen Nationalbibliothek 

Die Deutsche Nationalbibliothek verzeichnet diese Publikation in der

Deutschen Nationalbibliografie; detaillierte bibliografische Daten
sind im Internet über http://dnb.ddb.de abrufbar 

ISBN 978-3-96138-050-3 

© 2018 Wissenschaftlicher Verlag Berlin 
Olaf Gaudig & Peter Veit GbR 

www.wvberlin.de 

Alle Rechte vorbehalten. 
Dieses Werk ist urheberrechtlich geschützt. 
Jede Verwertung, auch einzelner Teile, ist ohne 
Zustimmung des Verlages unzulässig. Dies gilt 
insbesondere für fotomechanische Vervielfältigung 
sowie Übernahme und Verarbeitung in EDV-Systemen. 

Druck und Bindung: SDL – Digitaler Buchdruck, Berlin 
Printed in Germany 
€ 30,00 

Edited by: ZHANG Yanling 
E-Mail: Zhangful@yahoo.com 



Acknowledgement

The 2017 “Euro-Asian Conference on Corporate Social Responsibility and 
Environmental Management” was organized jointly by TU Bergakademie Freiberg, 
Germany, the tourism department from Tianjin University of Finance and 
Economic, China. The conference was sponsored by the German Academic 
Exchange Service Foundation (DAAD) and the IMRE Alumni Network. We 
would like to thanks for all people who contribute for the publication of this book, 
especially Professor Udo. E. Simonis from the Science Center Berlin, Germany 
and Professor Jan. C. Bongaerts from the IMRE program TU Bergakademie 
Freiberg, Germany. 

The edition of the proceedings was partially supported by DAAD, Germany and 
the Tourism Management Department from Tianjin University of Finance and 
Economics. In representation of the Conference Commission, we would like to 
show great appreciation to the above institutions and organizations. 

ZHANG Yanling  
August 29, 2017 

Freiberg Germany 



72

Foreword…………………………………………………………………………… 1

1.  The Study on Tourism Poverty Alleviation by Corporate Social 
Responsibility Perspective: the Case of Mt.Xuefeng 
MENG Yishuang; DENG Senwen.....................................................................

2. A Research on the Empowerment Mechanism of the BaiMa Tibetan 
Village during Touristization Processes  
LU Zhengying; LIU Ziyi; KONG Cong..........................................................

3. Study on the Career Transition Ability of Graduates from the Perspective 
of Employment-oriented Higher Vocational Education  
GONG Fei............................................................................................................

4. Equity Incentives and Tax Aggressiveness-Data from China A-share 
Listed Companies SHENG Changyan.........................................................

5. A Research on a Border Tourism Model in Inner Mongolia  
ZHOU Yongzhen………………………………………………..………..…….

6. On the Development of Slow Tourism in Zhenjiang City 
FENG Xiaohua………………………………………………………………....

7. Study on the Construction and Development of Offshore Financial 
Market in China Pilot Free Trade Zones  YANG Fan............................

8. On the Exploration of Tourism Industrial Convergence in the Process of 
Urbanization in China TANG Liang.........................................................

9. A Research on Ownership Property, Corporate Social Responsibility and 
Corporate Performance GUO Meng........................................................

10. A Study of Establishment of Transgenic Mice Sharing Inducible 
Expression of pGH  ZHNAG Jianbin; BAI Lijing; QING Shunyi; YANG 
Hua; HAN Junwen.......................................................................................

11. Analyses on Private Enterprises’ CSR Performance in China’s Sichuan 
Province  YUAN Yun; LIAO Yinye........…….................................................

12. Analyses on the Temporal-spatial Evolution Characteristics of Tourism 
Economic Disparity in the Western Yunnan City Group  
XIAO Lei; LI Li; SONG Xin.........................................................................

13. Study on the Coordination between Financial Stability and Monetary 
Stability under the Framework of Monetary Policies 
LIU Yang………...…………………………………………………………….…

14. On the Imbalance of Interior Regional Structure of China’s Foreign 
Trade and the Regional Economic Disparity   
ZHE Ru HU Ruonan.....................................................................................

15. A Research on Talents Training Mode of Social Media Marketing 
Communication YI Munong; MU Lin; KANG Changle……………….

2

11

17

24

31

37

43

60

93

104

66

87

80

54



16. On the Sustainable Development of New Tourism Formats in the Context 
of Smart Tourism  ZHANG Ying………………………………………..

17. Analyses on Veterinary Professional Skills Education in Chinese 
Universities GE Xiuguo; LI Jixia….…….................................……….…

18. A Research on Necessity of Tourism Ethics Education in Outbound 
Tourism: the Case of Southeast Asia 
LI Gang; HUANG Yanying......................................................................

19. Social Benefits and Value Promotion to Hainan Island Based on “Tour of 
Hainan” WU Jue; LI Xiaodong; ZHANG Yuhui...................................

20. A Research on Competition Policies and Technological Innovation  
FENG Bo.....................................................................................................

21. On the Application of Flipped Classroom Model Based on M-Learning in 
English Courses for Tourism Students at Higher Chinese Vocational 
Colleges ZHANG Ying..........................................................................

22. The Financial Channels of China’s PV industry  
ZHANG Haixia; SUN Xu........................................................................

23. On the Characteristics of Constructing Archives for New Professional 
Peasantss in China CHEN Keying; MA Yan........................................

24. On the Marketing Problems of Entrepreneurship Education and 
Practices in Chinese Universities ZHANG Tong; ZHONG Aixue...............

25. On the Service Quality Management in the hotel industry from the 
Perspective of All-for-one Tourism WANG Jing...................................

26. Collective Weakness and the Third Party Cumulative Welfare: The 
Economic Analysis of Henna’s Detainment  
SUN Yue; LU Zhengying.........................................................................

27. A Research on Innovation and Entrepreneurship Education in China’s 
Applied Technology Universities LONG Minghui….............................

138

146

159

171

153

120

180

186

116

164

111

127


